IDAHO BREW MAGAZINE celebrates 
Idaho's eclectic & creative craft beer scene. 
Available monthly in print at brewers, brewpubs, 
taphouses, & restaurants throughout the Gem 
State, and in digital form online, featuring 
original articles about craft beer, those who brew 
it, & those who love it. It's the ONLY 
publication of its kind in the State. 

HISTORY 

Idaho Brew Magazine was first printed in July of 
2014, founded by Jim Lee and Daniel Foster. It 
ran in black-and-white initially, and beginning 
with issue #4 in October, it runs in full color. 

From it's initial run quantity of 1000 in July, it 
has already grown to a run of 1750 for 
November 2014, and similar growth is expected 
to continue. 

DISTRIBUTION, PRINTED 

Printed distribution for the November 2014 issue will be 1750 copies. Copies will appear in every 
single brewery in the state, as well as all major craft beer outlets and taphouses. Haand-distributed 
copies go to over 30 locations in the Treasure Valley area (covering East Boise to Caldwell and 
Eagle), and more are mailed to the balance of locations throughout the state. 

DISTRIBUTION, ONLINE 

Since it's first edition, Idaho Brew Magazine has been made available in digital form online. 
Beginning with issue #3 in September, the digital form was coded so as to make it accessible for 
those with visual impairment using web voice readers. Due to modification of the way the digital 
file is delivered, we do not yet have a solid handle on current online distribution; however, issue #1 
in July 2014 was read 500 times online, and we strongly suspect our online readership has grown 
since. 
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a Beyond Idaho Beer 
GETTING WILD 
ON A HOP FARM 
By Steve Koonce 
Piney fU*inow DrntJk CttnUf ritual. Tropical 
Gra«y Corliikv r.arHt\/. All wurds used tu devcriK- the Kip St 
l.upuhn was smiling un us this day as we uto blessed to visit 
one of Idaho's hop farms. 

IdaK i is the third largest producer of hup* in the o lunlry 
That is a preltv good accomplishment, hut many would say its 
r»>4 enough Count me in that group, as I feel that it r> our 
duty, nay rumor, as a st.it.- along the faN. d 45* and cultivate 
as manv of th.-*- K-autiful little plants as r«vs.siN.' Potato and 
hav farmers I'm putting vou on notice. 

Sivkeve Brewing Company and ldak> Preferred wen- 
nice enough to invito nir akmg on a tour of thr VVildtT Hop 
Farm. aKiut half an hour west of Eagle After a iiukk 
introduction from IXiwn Bnlen, our guide foe the dav and 
Suckeye's ace PR executive, we split up into oar buddy gtoups 
and were off to Wilder 
(Vy car buddy grin 

Mm owner of Twin Misl 

Sandwich Cumpanv, I 
his huddv flradv 
Suckcve General Sales ] 
Manager Tylar 
VVtuli WE didn't end up ] 
I 

were m. , , nuugh to *uffei thmugh having me In a car for an 
hoot round trlpand We're probably best friends now | 

through IK- fields, I spotti-d tk- rows, and rows of trellrses 
lining mom and atom of farmland We parked next to a fine 
looking row of beautiful hops and were out of the car. pping 
cans «j< Sockevo and strolling akmg the- hup fields. 

Wilder f lop Harm was originally started tn 1"5S and was 
open for forty years before shutting down in 19* Ten years 
later, mm OMB Nathan lacks, hi resurrected the farm. Then, 
in 3012. disaster struck as fin- di-stroyid the production and 
packaging an-a of tK- farm Tk- fire, which was reportodh/ 
caused bv spuntaneuus combusti>m (much like tl>- death of 
drummers from Spinal Tapl, destroyed the must expensive 
part <rf the operation and forced the owner* to reinvest in new 
prudu,tiun equipment. CONTINUED ON PAGE 2 «• 





1,001 Ways to Screw Up Beer 
PUMPKIN BEERS ARE 
RUINED BY PUMPKINS 
hy Justin Baldwin 
£rvwrWiy. Tvny fawwl'rwivi will mm*.' a 
pimipfcir fw-r. fr'« a ritisffmmp. lake an Idahoan knang their 
virginity to a potato 

The simple trutli is pumpkins don't taste good. In order 
to make the gourd edible It has to he inked with sugar, butter 
and spices and put Into pie form. 

Several falls ago, my friend )lm and I began to talk akrnt 
nuking a Kit f<» tlv u|voming Thanksgiving hulid.iv I kid 
hn-wid several ntfkT Kvrsso mere was enough, if a sekvtinn we 
could trv something fairly exutir and it would nut K- a big deal if 
it didn't turn ,Kit. A swi-et bjMI ale wxiuld work well with the 
pumpkin pr spice but ,n:r ro\, olutionarv idea was rather than 
put pumpkin m a Hvr, whv not put Kit in a pumpkin. 

We Were operating under tin- premise raw gourd wuuld 
add a lot of desirable flavors to the flmslvd beef This k> why 
vou find it un menus all over the U B Drinking may have 
Km involved 

Getting a big pumpkin turned | 
out nit to hi- that h^; uf an iw.uo. Ml ' 
never weighed it but I wuuld guess it 
weighed 40 ur V' pounds, about the I 
heft uf a well crafted beer gut. | 
However, we were facing sever 
kigktlcal hhues whkir . all., I fur tl 
sus|s«slon uf n*«st brewing maxims 

What is the volume of a 50 lb pumpkin' A pumpkin Ls 
hollow, sort .rf. but without knowing the thickness of the skin 
there was no way of knowing what kind ot , airving capacity 
it has. In theory, one could cak-ulate the volume bv 
measuring thi- pumpkin but ours had a nonstandard 
circumference and we didn't haw the mathematical skills fur 
such calculations anvwav So we gave up 4m science and just 
used the recipe fui a standard "i gallon hatch 

Is it possible to make a pumpkin airtight' Whik- the wort 
was happilv Killing, we cut the tup ,if the pumpkin uff with a 
butchif knife and scuuped out 20 pounds of seeds and those 
weird stringv pumpkin intestines Suve our pumpkm had an 
udd shape we duct taped it to half a plastic barn-l to add 
sUiKlitv We stuck an airlock In the pumpkin lid tu rvluaw 
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ADVERTISING IN 
IDAHO BREW MAGAZINE 



10.5" x 3.75" 



Prices for full-color printed ads are as follows: 



Full-column $300 

Half-column $150 

Third-column $100 

Quarter-column $75 



These prices are for inclusion in a single month's 
issue of Idaho Brew Magazine, both in printed 
and digital form. The digital archive of past issues 
will retain the ad and will be viewable online for at 
least one year. 

Multiple-issue discounts may be available. We 
can accept most image file types, but images need 
to be at least 300dpi. The deadline for ad 
submission is the 15 th of the month prior to the 
month of publication. Contact us at 
advertising@idahobrewmag. com if you have any 
questions or would prefer to send a hard copy of 
your advertisement. Ad images may also be 
mailed directly to Lindsay. 

You will be invoiced for the ad on the date of 
publication, generally the first business day of 
each month, and payment will be requested 
within 2 weeks. 



5.25" x 3.75" 



2.6" x 3. 75" 



3.5" x 3.75" 
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